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Maintaining Your Online 

Reputation 
Jim Brody 
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Destination Marketing is Complex 

1. ñSense of Placeò 

2. Political pressures 

3. Stakeholder pressures 

4. Unaided brand awareness 

5. Crisis curveball 
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One Word.  

How do you define your brand? 
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Think. 
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The Big Marketing Idea Is Everythingé 
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Online Brand Messaging 
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Å Your controlled brand 
message 
 

Å People responding and 
talking about that message 
 

Å People talking about their 
experiences with you 
 

Å Your message when 
something goes wrong 
 

Å People talking about you 
when something goes wrong 
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Donôt Panic! 

Itôs just another 

marketing tool! 

KNOW YOUR 

ENVIRONMENT! 
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Profoundly Altered Marketing Landscape 
The largest audience in history! 
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Fully Active Medium 
Focused on a Mission 
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Over 1,000 decisions  

in an average online session 

The Online User 
Experience is Self-
Customized 
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2-Way Communications Tool 

Instant and unlimited feedback 

What to you really want visitors to your website to do? 
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No Backlash 

In anonymous 

environment there 

is both comfort and 

safety. 

11 



12 

Equal-Opportunity Communication 

 - No Distance 

- No Time 

- Level Playing Field 
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Super Technology 

 - Everything can be analyzed 

- Easily Updated 

- Crashes/Downtime is rare 
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Media Play-Doh 

 - Unlimited creative 
potential 
 
- Follows a moving target 
 

- Messaging can be 
successfully complex 
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What people are thinking is more 
important then where they are 
sitting while they are doing it. 
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The Mind of the User is All-Importanté 
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Segmentation vs Differentiation 

- Segmentation is demographic 
driven 

 
- Who and Where are they? 
 
- Differentiation is 
behaviorally driven 
 

- What does this person 
want? 
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The Active Consumer vs. The Couch Potato 
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The Active Consumer vs. The Couch Potato 

Active:  On a mission and in focus 

   Potato:  Just on becauseé welléitôs on 

Active:  Targeted for their interests and behavior online 

Potato:  Just dumb luck theyôre watching and 

not at the fridge or in the loo 

Active:  An action is just one click away 

   Potato:  If I reach for the phone, Iôm going to 

  miss the best part 

Active:  Conscious decision to move onto another website 

keeps me on my mission 

   Potato:  Oh no, a commercial!  Letôs see 

  whatôs on another channel  
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 Useful Stuff: 
15 Tips on Handling MarCom in the Web 2.0 Environment 
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Tip 1: Donôt get sucked into the vortex of technology hell! 
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